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Waters with a plus
FTER THE BOTTLED WATER BACKLASH, SUPPLIERS HAVE SCRAMBLED FOR ANOTHER ANGLE.
They found it with so-called enhanced waters-bottled water pumped up with flavors
or vitamins. But the first enhanced waters were deemed deceptively sweel, often with as
many calories as carbonated soft drinks and sometimes made with the same high-fructose
corn syrup. Now comes a new generation of more sophisticated products.
Hint Essence's slogan is “drink waler, not sugar” The brand doesn'l contain sweeteners
or preservatives and boasts zero calories. The waters have just a “hint” of natural flavors,
such as cucumber, pomegranate-tangerine and honeydew-hibiscus. Ayala's
Herbal Waler is purified water infused with USDA-certified organic extract
.\ of culinary herbs. Flavors include such blends as cloves-cardamom-
cinnamon, lemongrass-mint-vanilla and lemo
i ‘ ‘ verbena-geranium. No sweeteners or pre-
servatives are used. Coca-Cola offers Dasa
Essence, an extension of its Dasani line.
Dasani Essence is unsweetened purified -
water in subtle flavors like black cherry and new product preview
and strawberry-kiwi.
It's also easy to make your own flavored -
waters in-house. Muddle fruit slices or fresh herbs in glassed Creative ways to
then add still or carbonated water. Or infuse water with s 9
various flavors in eye-catching glass containers with taps
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